
 RESOLVED that shareholders of Amazon.com, Inc. (“Amazon”) ask the board of directors 
to report to shareholders on how it oversees risks related to anticompetitive practices, 
including whether the full board or board committee has oversight responsibility, whether and 
how consideration of such risks is incorporated into board deliberations regarding strategy, and 
the board’s role in Amazon’s public policy activities related to such risks. The report should be 
prepared at reasonable expense and should omit confidential or proprietary information. 
 

SUPPORTING STATEMENT 
 
 Anticompetitive practices of big tech companies, including Amazon, are receiving 
increasing scrutiny from the public, regulators and enforcers. A September 2020 survey found 
that 58% of Americans are not “confident they are getting objective and unbiased search 
results when using an online platform to shop or search,” and 79% said big tech mergers and 
acquisitions “unfairly undermine competition.”1 Criticism has focused on Amazon’s use of data 
on third-party sellers to launch competing products, the preferential placement accorded its 
own products, and its favorable treatment of sellers who use its fulfillment services.2  
 
 The House Judiciary Committee’s Antitrust Subcommittee began investigating 
competition in digital markets in 2019, focusing on Amazon, Apple, Facebook, and Google. The 
Subcommittee reviewed over a million documents and held seven hearings, including one at 
which Amazon CEO Jeff Bezos testified. The Subcommittee’s staff report was scathing: It found 
the companies’ control over key distribution channels allows them to further entrench 
themselves and “pick winners and losers throughout our economy,” inhibiting innovation and 
reducing consumer choices. The report concluded that Amazon engages in “extensive 
anticompetitive conduct in its treatment of third-party sellers.”3 The Federal Trade Commission 
and the California and New York Attorneys General are investigating Amazon for its use of 
third-party seller data. 
 
 The European Commission charged Amazon in November 2020 with “systematically 
relying on non-public business data of independent sellers who sell on its marketplace, to the 
benefit of Amazon’s own retail business, which directly competes with those third party 
sellers.” The Commission opened a second investigation into “the possible preferential 
treatment of Amazon’s own retail offers and those of marketplace sellers that use Amazon’s 

                                                      
1  https://advocacy.consumerreports.org/press_release/consumer-reports-survey-finds-that-most-americans-
support-government-regulation-of-online-platforms/ 
2  E.g., https://www.vox.com/2018/11/29/18023132/amazon-brand-policy-changes-marketplace-control-one-
vendor; https://gizmodo.com/amazon-isnt-even-hiding-its-intentions-anymore-1845442072; 
https://www.wsj.com/articles/amazon-scooped-up-data-from-its-own-sellers-to-launch-competing-products-
11587650015 
3  https://judiciary.house.gov/uploadedfiles/competition_in_digital_markets.pdf, at 6, 16. 
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logistics and delivery services.”4 Amazon’s treatment of third-party sellers is also the subject of 
an investigation by German and Italian regulators.5  
 
 Backlash against anticompetitive practices can harm a company’s public reputation, and 
increase pressure for new regulation. Sixty percent of Americans favor more regulation of 
online platforms.6 The European Union is considering adopting new regulations and/or a “new 
competition tool” to deal with structural competition problems not effectively addressed 
through current rules.7 The Antitrust Subcommittee report recommended a slew of changes 
aimed at ending the monopolies enjoyed by Amazon and other platforms.8  
 
 Given the widespread debate and rapidly changing environment, we believe that robust 
board oversight would improve Amazon’s management of risks related to anticompetitive 
practices and that shareholders would benefit from more information about the board’s role.  

                                                      
4  https://www.reuters.com/article/us-eu-amazon-com-antitrust-charges/eu-charges-amazon-with-anti-
competitive-action-opens-second-probe-idUSKBN27Q1LJ 
5  https://www.pymnts.com/antitrust/2020/german-authority-opens-probe-into-amazon-apple-over-alleged-
anticompetition/; https://www.engadget.com/amazon-apple-italy-antitrust-investigation-141046089.html 
6  https://advocacy.consumerreports.org/press_release/consumer-reports-survey-finds-that-most-americans-
support-government-regulation-of-online-platforms/ 
7  https://docs.house.gov/meetings/JU/JU05/20200729/110883/HHRG-116-JU05-20200729-SD007.pdf 
8  
file:///Users/bethyoung/Documents/CtW/Antitrust/Legislative%20materials/Antitrust%20Subcommittee%20repor
t%20competition_in_digital_markets.pdf, at 20-21. 
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